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A PICTURE IS WORTH 1000 WORDS

than a photo of the guide holding the fish. Before the fish is released,

Marketing doesn't have to be compliated We have discovered & free and
easy way to promote New fealand fishing using our cients’ own photos!
wears of experience that ocur cients lowe hawving
Fealand trout that they caught.
More significanthy the-. proudhy share these photos with friends and famiby
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‘We know frum tweEn

lJl-f'_nEI'I'd J'|-=|r r"ph trout. ._Iranh reguikrky ask fio -ra::‘r::lrtr"nal (
of our newsletter to show off the photo to friends and thius expand our
2. Cur Best of Mew .:Ealanr' Fh Fhl"lr'-; '.wt:«"rtn (hittpe Fenar

pf-:q:-:-rtr_-n af those view one or maore of the over 12
carrnied on the site.
Afishing guide could essily take photos of cients hoiding the fish they
caught. Use a digital camera and email the dient a copy after their tip. I
aclient has a amers, spend a few minutes keaming how o use it befonre
getting to the stream so that the sounvenir photo travels home with the:
client. Aswe have learned, the cdids that the cient will forwerd the photo 1o
others and advertise Mew Fealand fiy fishing ae way better than even.
A couple of points to emember:
If a client declines a photo, keep pressing. Cur exgpenience tells us
that a stream-side photo of the dient holding a freshly caught fish
will be amomg the favorite by products of their Mew Zealand trip.
The client is more likeby to share a picture of himself and the fish,

be sure to make sure the client is in at least one photo,
thy on the fish —a photo with the angler’s head
o be shared.

Don't foous too
out off is less likeh

Make sure the angler takes off dark glasses and hat, if needed for a

clear photo of the dient'’s face.
The Tourism Mew fealand "Have Your Say*van t...ured I"- country and
created 1,500 video dizres inewhich visitors s v abowt their
Mew Fealand travel The videos were posted on'You T 2. Each had an
70 wiewrs per video —a significant amount of free promotion.
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sted on You Tube for maximum
E.q:rEE.JrE af not only fishing, but also of your
SEMVICES.
Az we have kearned, not all marketing reguires |
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